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RISE at-a-glance

RISE Nigeria

Global cooperative agreement, supported by
PEPFAR through USAID

5 Years (2019-2024)

Technical assistance and service delivery support
to HIV programs across the 95-95-95 cascade
Strengthening HIV case finding, prevention,
treatment and viral load suppression services

Launched implementation 1 Oct 2019
Supporting prevention and the 95-95-95 cascade
in 4 states

e Adamawa, Akwa lbom,

* Cross River, and Niger
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VALOR addresses the gender gap in the first and second 95s

Significant Opportunity

June 2020 RISE Akwa Ibom State TX_CURR

H Female W Male

On treatment,

<1 215 o
1-4 191 HE 148 2394 59/)
5-9 195 HE 204 (n3454)
10-14 169 HE 140
15-19 513 EEEN 96 Need treatment
20-24 2,001 I 325
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40-44 2,091 I N 1,497
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June 2020 RISE Cross River State TX_CURR

On treatment,

B Female W Male 325 76%
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The strategy: Engage him virtually, Encourage him at every step

Make an Irresistible

Know and respect him Offer

e Ongoing e Develop compelling
consultations with brand
men e Emotional benefit

® Process of co-
creation reveals
insight

e Functional benefit

e Make him feel seen,
heard, inspired

e Social media
campaign

v" Normalizefears (no shame)
v Break with trauma
v Destigmatize risk
v Help envision a happy future
v" Help them connect to courage

L)

Provide the support
he craves before the
test

e WhatsApp based
support system

e Virtual VIP Guides

e VIP Guides trained

* Mentorship ongoing

e Low dose, high
frequency virtual

training
b @
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Refer him to testing
that works for him

e Range of
community-based
testing opportunities
up and running

e Self-testing
integrated (as
available)

e Partnerships
secured:

e Heartland Alliance

* FHI360

Encourage him to live
his best life

e Support him with
dynamic case
management

e Celebrate his
personal growth
throughout his
journey of
overcoming the ups
and downs of HIV.

ey
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v' Meet them in their pocket (WhatsApp)
v' Lower engagement barriers
v" Provide encouragement & validation
v' Promoteimproved ART
v' Make them feel like a VIP




More Insights about Men...

From Other Projects/Disciplines From VALOR

Isolation is worse than death

Courage = social support.
Being supported and loved IS
courage

What matters most: love,
friendship, sex, belonging
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The VALOR Insights & Secret Sauce

VALOR Insight So Instead of.... VALOR’s approach...

Men are lonely in their fear,
feel ashamed

Isolation is worse than death

What matters most: love,
friendship, sex, belonging

Risk-based, general
messaging may imply men
are irresponsible and
uncaring- men can’t relate

Courage is defined as social
support. Being supported
and loved is courage.

(]

Minimizing men’s fear
by saying “there’s
nothing to fear”

Telling men to “Man
Up” and face their fear

Pressuring men to
protect their families

(playing on guilt)

Implying men are at
risk because they have
been irresponsible

Showing images where
men are in charge

v'  Celebrates courage

v' Promises men that a VALOR
guide will be a trusted friend
helping them connect with the
courage inside them

v Reassures men that their
families will still love them and
be safe

v Meets men where they are
with empathy and
understanding

v' Depict loving and egalitarian
relationships between men
and women
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Don’t ex

your sex life
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You’ve Got a Friend to
support you on your

Journey

23

= USAID

RISE

VALOR

u
Inaction breeds
doubt and fear.
Action breeds
confidence and
courage. ”

Dale Carneaie




The VALOR Messaging Strategy:
Resonant Promise + Reasonto Believe

Claim Courage

e You’re not alone

¢ You'll find the courage
because our Virtual VIP
Guides are here to help

‘ you.

Keep What Matters

¢ You will have Love

e You will still be loved
because breakthrough
new treatment makes it
soyoucan’t pass on the
virus to anyone else.

During prototyping men consistently
preferred and requested tender
depictions of support, joy and love,
rather than isolating pictures showing
men conquering challenges all alone
through brute strength.

Enjoy Life

¢ You Feel Good, Thrive

* You can have fun and
thrive, because the
breakthrough new Sy
treatment is so easy; HIV- day
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j i ith just °" ¢ helps Y

justone pill a day! W ireatment &
yourllfe

live

Text/WhatsApp today.

“If you massage a man’s ego very well you can get himto do anything”
-VALOR focus group participant




VALOR shows what U=U means for your life

Keep your sex Life,
even with HIV

Translation

U=U message invites men to

live life to the fullest, while

ensuring no transmission to
loved ones.

&) Susap RIS

Benefits of U=U

2/3 those informed of U=U by
Health care providers reported
being comfortable discussing the
safety of others and preventing
transmission

Conversations about U=U may
help PLHIV feel more comfortable
discussing difficult issues.

Proactive and informed
discussions about U=U are
beneficial, regardless of the

source.




WHAT WE HAVE DONE SO FAR

Over a hundred Counselor
testers, Case Managers &
Proprietors of clinical
platforms trained on
VALOR tailored messaging
and counseling

Developed and
distributed VALOR posters
and fliers for places men
frequently visit and SDPs

Deployed LAMIS Lite with
integrated VALOR
attribution questions.

Develop Demand ) . Expand reach of VALOR via . .
Provided HTS Services WhatsApp and Facebook CPMITIEEC! [
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VALOR Facebook Started WhatsApp
Campaigns with Creative Campaign using VALOR
agency ads
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Client Engagement via Social Media — Facebook, WhatsApp

1.8K/s ©® 1.1l (M 41% 7:35 PM

- m ~» :

Sarkin Pawa, GH Gulu, GH New
Bussa and BHC wawa,

where will you prefer to do your
testing please?

Reply... Thanks & e

September 27, 2021

Good day my people %/ greet
you all, it's a great privilege for
me to be our valor champion of
Rise Niger. | will be driving us

to our Valor Sensitization Link.
..https://fb.me/ICPtHNDj. View
the images and watch the video
clip, and feel free to ask your
questions through the WhatsApp

number £ ~07043659981.
Don't forget to share the link

above -3 .
4\;' b
Thanks le 12:00 AM
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1.29K/s X © 31l .0 (8 65% 1:23 PM

Facebook Busine... ¥ —

Hello people's > Good morning
B %, am sure our night are

splendid (&>, please view an ask
your questions.

Together we over comes this...
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WhatsApp

HOa

<—. +23481506.. #

encrypted. No one outside of this chat, not
even WhatsApp, can read or listen to them. Tap
to learn more.

0B/s ©® ./l .ail (M 42% 6:35 PM

This chat is with a business account. Tap to
learn more.

Good evening, I'm Emmanuel.

| just saw an ad on Facebook
now about this organization for
reactive people.

I'm in Niger State, tested positive
March, started treatment. But I'll

soon run out of my med.

Before now, | thought of going to
Ogun state where | came from to
get my med or have it waybilled.

With your organization here, |

want to think | don't need to go
through that stress, right? .., .,

This chat is with a business account. Tap to

(® Message D

0 (® Message )
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<™ +23490568.. W« %

even WhatsApp, can read or listen to them. Tap
to learn more.

Link:
https://fb.me/TNtRnRvBZ

Is anyone available to chat?
411 PM

Yeah' good day sir,
How can we help you base
on HIV/AIDs, please ask your

questions. Thanks ¥ .

Please how soon can a positive
pregnant woman transmit HIV to
the baby 6:46 PM
And at what stage is safe fora
negative individual copulate with
his positive pregnant wife .., .,
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VALOR VIPs Connect with courage—no judgement
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VALOR Results: A Snapshot

VALOR testing & Linkage Cascade

20 of HIV+ were previously known HIV+ not started on
ART; VIP guides facilitated linkage and ART Initiation

7% Yield*

48 48

Total VIP clients that inquired
about services

Total Reached with HTS Total Identified Reactive Total linked to ART services

Cumulative VALOR VIP Guides Data 3 Sept — 12 Dec 2020 - ( Pilot Stage)
&) SUsSAID RISE

After three months of small-
scale implementation
 VALOR reached thousands
of men with anti-stigma
messages
Engaged 920 men via
WhatsApp,
Connected at least 736
men to HIV testing
services
48 men were identified
HIV+ and linked to ART
care
7% vyield achieved.




Quarterly Trends (15+ Male) Pre and during VALOR

Quarterly HTS_TST (15+ Male) Pre and during VALOR Quarterly HTS_TST (15+ Male) Pre and during VALOR
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TX_PVLS VALOR Trend

RISE - TX PVLS by Fiscal Quarter (15+ Male)
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TX_NEW Respondents

900
800
700
600
500
400
300
200
100

807

Total TX_New
Respondents

529, 419

419 407
I ) I 97% I

Have a Social Media Seen HIV prevention, Seen a VALOR HIV
Account (Facebook care and treatment prevention care and
Account) messages on FB treatment

messages/ads on FB

BYes Yes(%)

358
88% I

Seeing a VALOR
message influenced
decision to get tested

120%

100%
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44% of Newly

enrolled Clients
who responded
had seena VALOR

Ad which
influenced their
decisionto get
tested




Influence of VALOR on RISE HTS: September 2021 - April 2022
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Key Takeaways — Mix-approach of VALOR implementation

Successes

* WhatsApp shows a lot of promise as a medium for VALOR campaign across RISE States.
* HIVST has shown to be acceptable among men reaching out on the various platforms.

e The expanded mix-approach using both conventional and non-conventional methods shows a lot
of promise across States, people in close proximity reached out and were supported to get

services.

* Testing coverage among men, contributionto POS, and PrEP uptake has increased through VALOR

integrationinto RISE.




Key Takeaways — Mix-approach of VALOR implementation

Challenges
* Reach is limited to the number of people with Android phones,

) on Facebook, and WhatsApp.

* Follow up is more effective with contacts resident within

communities of RISE implementation.

* The campaign performs when the ads are active, pauses in FB

activity lead to slow downs.




Conclusion

Men are worthy of, and crave our
empathy, love, respect and care. We know Virtual platforms like FB and WhatsApp
how to counsel men better now in a way can spark interest and drive behavior

that they accept our HTS prevention, care without an interpersonal interaction.
and support services

Tailored VALOR messaging in counseling

Working together with men to refine improved acceptance of HTS services and

messaging and the service itself makes have shown promise in motivating men to
both more desirable. continue treatment to achieve viral

suppression.

Scale-up of male friendly programming in communities also improved acceptance for Men not on
social media.




Contributing RISE Consortium Partners

Worked on VALOR:
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Johrs Hopkins University Affliate

Mann Global Health

This presentation was made possible with support from the U.S. President's Emergency Plan for AIDS Relief,
through the United States Agency for International Development funded RISE program, under the terms of the
cooperative agreement 7200AA19CA00003. The contents are the responsibility of the RISE program and do not

necessarily reflect the views of USAID or the United States Government.
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VALOR Drive-By!



http://risevalor.org/



http://risevalor.org/

